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EDITOR'S NOTE

Clarity and Simplicity

We need to boil down our message
to the simple reasons why people
should play our sport.
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T

he first few months of the
year are always important
to this industry. With
various meetings taking
place, there seems to be
an urgency to announce or roll out new
initiatives and campaigns, and to get
things set up as we march toward prime
exposure of the sport at the French
Open, Wimbledon and the U.S. summer
hard-court season.
For many of us, in the first months
of each year we look forward to the
release of important participation data
and other research on our industry,
which will help identify the actions we
must take to help the industry grow.

I was left wondering:
Why should people, including
kids, play tennis?
But one of the problems we tend to
have is our penchant for overanalyzing and overcomplicating pretty much
everything—sometimes missing the
obvious—especially when it comes to
growing this sport. I’m one who truly
believes that often, the most effective
path to growth tends to be the simplest.
In late January and then again in
mid-February, I was lucky to have a
preview of some new initiatives coming
out to help grow tennis participation.
While it all makes perfect sense, and
is all extremely necessary, I was left
wondering about one simple thing:
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Why should people, including kids, play
tennis? It’s the most important question we need to answer.
In all of the excellent groundwork
being done to push this sport to kids
and grow our future customers, I’m
concerned that we’re still not giving
people, of all ages, clear reasons why
they should be playing tennis instead of
other sports and activities. We can have
all the great programs and procedures
to get people into the game—and we
do!—but if we’re not giving the public
that simple, essential reason why they
should be playing tennis, then we’re
wasting our time and resources. Truth
be told, I feel we as an industry have
spent a lot of years wasting time and
resources, and letting other sports and
activities get the drop on tennis.
You’ve heard this before, but let’s try
to take this to heart: From an industry
perspective, let’s make sure “tennis”
is our brand, and let’s be clear—and
simple—about why people should be
playing this game.
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